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Who are we?
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Kyle Bazzy
VP of FI Growth

https://www.linkedin.com/in/kylebaz
zy/

Derik Sutton
VP of Marketing

https://www.linkedin.com/in/derik
sutton/



“Accept Online 
Payments” 

Plugins 
are available!

BannoPlugins @Autobooks.co



Making an impact for small 
business owners





The Importance of Small Business Banking:
Helping SMBs in their moment of need



Small businesses need help managing cash flow
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The average small business only 
has 27 days of cash reserve.  This 
requires a steady stream of 
incoming payments.  





The Time is Now, and YOUR FI Has the Tools to 
Compete!

BannoPlugins @Autobooks.co

*Price increase as of 8/2/2021
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Help your small businesses get paid 
and stay ahead of the competition



1. Go-to-Market Review (GTM): 5 Steps to a Successful Launch
2. NEW: September Incentive Program for Banno FIs
3. Q&A

What we are going to accomplish 
together today



Dashboard
Placement

Staff Training Announcement 
Emails

Banno Push 
Notifications Landing Page

5 Steps to a Successful 
Launch



Step 1: Dashboard Placement

Dashboard

Placement
Staff Training Announcement 

Emails
Banno Push 
Notifications

Landing Page



Top Right Tile 
Placement 

For Best 
Performance
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Dashboard Configuration in Banno People

BannoPlugins @Autobooks.co

ØBanno People
ØDashboard configuration

ØDrag “Accept Online 
Payments” tile to top 
right



Benefits of Tile Placement
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• Mobile experience (50%+ signups are coming from mobile)
• Organic signups

• Before a marketing launch, Banno Banks have already 
experienced several organic signups by placing the “Accept 
Online Payments” tile in the top right

• Autobooks users login to Internet/Mobile Banking 23.6 times per 
month
• Placing the tile in the top right provides best experience for 

this frequented feature



Step 2: Staff Training

Dashboard
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Banno Push 
Notifications
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Staff Training Dedicated for Banno FIs
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How does your FI plan to train staff?
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A. Send all staff, including front-line/branches, to the Autobooks 
scheduled  training webinars for Banno Banks

B. Our FI plans to attend some training sessions but build our own internal 
training from the material Autobooks provides

C. Undecided
D. Other



Step 3: Announcement Email Campaign

Dashboard
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Staff Training Announcement 
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Banno Push 
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Announcement Email Campaign

Best Practices:
• Four (4) emails in announcement series
• Send one a week for four weeks
• Email copy has been used/battle tested across 100+ FIs over last several 

years
• Email sends force shopping behavior





Step 4: Push Notifications

Dashboard
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“Get Paid
You can accept credit card payments and
send invoices right from your checking account!”

Banno Push Notification



Step 5: Landing Page

Dashboard

Placement
Staff Training Announcement 

Emails
Banno Push 
Notifications

Landing Page



Landing Page

• Positioning:
• Lead with digital invoicing and online payments

• “You can accept credit card payments and send invoices right from your 
checking account!”

• Differentiate your checking accounts by adding description of new 
functionality:
• Small business checking
• Non-profit checking
• Industry specific checking (Lawyers, HOA, Religious Organizations, etc.)



NEW: Launch Contest for Banno FIs



• First two (2) FIs from each asset category to hit target # of qualified signups will get 
an incentive of $1,000
• Asset categories (FI assets as of 9/1/2021):

• Under $1B in assets: first two (2) FIs signup 10 SMBs
• Over $1B in assets: first two (2) FIs to signup 20 SMBs

In order to qualify: 
• Send an email to BannoPlugins@Autobooks.co with:

• # of Banno Users
• Your expected marketing launch date

• Businesses must accept at least 2 payments to be counted as qualified signups
• Contest incentive runs from 9/1/21 – 10/10/21
• Winners announced at JAC/SEC (Autobooks booth)

NEW: Launch Contest for Banno FIs
We want to make SMBs  “first-class citizens” in the banking industry

mailto:BannoPlugins@Autobooks.co


Send an email to 
BannoPlugins@Autobooks.co:

1. # of Banno Users
2. Your expected marketing launch 

date 



http://learn.autobooks.co/monthly-webinar-august-2021

http://learn.autobooks.co/monthly-webinar-august-2021


https://www.smbankingforward.com/



Questions?
BannoPlugins@Autobooks.co
Learn.Autobooks.co/Banno

mailto:BannoPlugins@Autobooks.co


APPENDIX





q Positioning 

q Digital Placement
q Digital Marketing
q FI Front-Line Sales Engagement
q FI Led Initiatives

q FI Training Engagement

Elements of a Successful Program



• Product Positioning 
• E.g. – Invoicing as a standard feature for business dda

• FI Sales Engagement
• E.g. – Frontline sales incentives and bonuses

• Prominent Digital Placement
• E.g. – Primary dashboard and main navigation bar

• Robust Digital Marketing Automation
• E.g. – Automated new business dda customer email outreach

• FI Led Initiatives
• E.g. – Featured in an FI sales campaign or promotion

Elements of a Successful Program



• FI Training & Resources 

• Monthly webinar
• Learn best practices in driving adoption
• ASK/POLL – is that a resource your FI would leverage?

What’s “Campaign in a Box” [Monthly Webinar 
Series]



• Send us your logo

• Revenue and key contacts form
• Quarterly reporting

Housekeeping



The Basics:

• Plugin tile placement (Dashboard configuration)
• Staff training

• Run announcement email series

Marketing & Sales Campaigns:

• Branch target lists
• Differentiate - Add “Digital Invoices and Online Payment Acceptance” to checking accounts

• Add new Plugins to New Accounting Workflow
• Add to scorecard
• Landing page on public facing website

Leveraging Banno:

• Push notification
• Banno Marketing

Best practices



Watch Intro Video:

https://autobooks.wistia.com/medias/j3d67d7it5


Invoicing
Users can send electronic invoices to their 
customer(s) and accept online payments!
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Invoicing is now a standard 

feature within digital banking:
ü Add/View/Edit Customers

ü Create/Edit/Send Invoices

ü Create Estimates

ü Support for Sales Tax & Discounts

ü Track and Manage Online Payments 

ü Process Refunds

ü Manage Products & Fees

ü Customize Invoice Settings:

• Change Colors
• Add Customer Logo
• Send Payment Reminders
• Automate Late Fees
• Manage Recurring 

Payments

45



Payment Form
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Users can accept online payments and funds 
are deposited directly into your financial institution!
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Accepting Payments is now a standard 

feature within digital banking:
ü Accept a Payment Directly within Online or 

Mobile Banking

ü Create & Share Payment Form Link

ü Add a Payment Button to Website(s)

ü Track and Manage Online Payments

ü Support One-Time & Recurring Payments

ü Accept Donations

ü Process Refunds



SMB Sign-up Experience
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First Time Invoice Experience – Landing Page
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Customer Completes Merchant Onboarding
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Customer is Guided Through Creation of First Invoice
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Customer Reviews Invoice Details
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Customer Can Then View/Edit or Customize Invoices
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